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Abstract: The article discusses the main directions of development of small business and 

entrepreneurship. It contains extensive commentary on the Italian experience. One of the most 

important components of Italy's industrial structure is the widely developed cooperative (company) 

sector. There are also proposals for applying this experience in Uzbekistan. 
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It is necessary to find a solution to the existing problems in the development of small business 

and private entrepreneurship in the Republic of Uzbekistan and to expand the business environment, 

as well as to provide the prospective parameters in 2023-2030, to determine the directions of 

increasing entrepreneurial activity in this area and to determine measures for them. 

It is worth noting that in order to increase entrepreneurial activity in small businesses, it is 

necessary to provide the following general conditions: 

ensure its stable development on the basis of ensuring macroeconomic balance in the national 

economy; 

ensuring the formation of a competitive environment in the economy; 

to develop the state support system for small business, on the basis of improving its 

mechanisms; 

ensuring that the infrastructure serving small businesses operates efficiently. 

These conditions create opportunities that lead to the expansion of the business environment 

in the country. 

The main directions of increasing the activities of small business and private entrepreneurship 

in the Republic of Uzbekistan are as follows: 

to continuously improve the legal-normative and organizational foundations of small business 

in accordance with the changes taking place under the influence of various factors in the economy; 
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increase the efficiency of the state's mechanisms for supporting small business and legal 

entrepreneurship, applying new mechanisms from the experience of foreign countries in this regard, 

adapting them to the existing conditions; 

development of measures to ensure the development of small business on the basis of 

innovation; 

creation of a favorable investment environment based on increasing the effectiveness of 

existing mechanisms for providing financial support to small businesses and activating new sources 

of financing; 

improvement of material supply of production organization in small business; 

improvement of mechanisms of external economic activity of small businesses; 

training of qualified competitive personnel for the small business sector; 

deepening of cooperation in small business. 

It is important to study foreign experience in the development of small business and 

entrepreneurship and apply it to the conditions of our country when developing measures for small 

business and private entrepreneurship in these areas. 

In particular, according to statistics, the share of small business in the creation of gross 

domestic product in Italy is more than 70 percent. In particular, it has reached 60-70 percent in China 

and more than 60 percent in Finland. A special feature of small business and private entrepreneurship 

in these countries is that, along with working in large companies, there are also ample opportunities 

to work in small and craft enterprises. For example, in Italy, one of the most important components 

of the production structure, the cooperative (company) sector is also widely developed. The corporate 

form is the "Italian model of industrialization" abroad. The efficiency of such industrial districts is 

that they can make effective use of local opportunities. As a result, businesses will have a number of 

opportunities, including: 

−  flexibility of inter-enterprise relations occurs; 

−  a clear information system is created that allows enterprises to obtain information about 

services provided by organizations, associations and institutions; 

−  small enterprises will have a leading position in the export of national products to foreign 

markets; 

−  employment is high in small production cooperatives organized by the network method. 

According to the studies of economists, the importance of "constellation", the organizational 

form of technological integration of enterprises operating in various fields, is particularly recognized 

in the Italian economy. In this case, a limited number of interdependent enterprises work together in 

the production of complex finished products. If one of the enterprises united in such an organizational 

form performs the process of product preparation, some are responsible for the technological process, 

and some are engaged in sales. As a result, not only the problem of production and sale of products 
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will be solved, but also the scale of production will be expanded. In such a process, the leadership is 

carried out by the enterprise that performs the last stage of work in the constellation. They buy all the 

necessary components from other firms and give them enough work orders. 

Therefore, coordination of activities in enterprises occurs. Cooperation in different 

constellations creates an environment of free competition and expansion of the demand for a certain 

type of product in the market, at the same time, it leads to a decrease in the cost of the product and its 

price. 

In our opinion, we would like to acknowledge that this organizational form of development 

of small business entities in the Republic of Italy can be used in Uzbekistan based on the existing 

features. Because the use of the constellation method in the practice of Uzbekistan creates advantages 

in small business, such as: 

−  provides financing for small enterprises; 

−  enables production of technologically complex products; 

−  increases competitiveness of enterprises in production; 

−  ensures the reality of conducting marketing research. 

It should be noted that the main problem in the Italian community is the increasing number of 

migrants in the population. This, in turn, causes specific problems in the provision of local labor 

resources in small businesses and private enterprises. 

Nevertheless, in order to carry out effective export activities in the country, a marketing 

complex that fully meets the requirements of the foreign market is provided with information, and it 

is possible to see the activation of economic relations. According to the current information system 

on the specific potential of the markets and changes in the market situation, all the resources of the 

companies are directly focused on sales activities, and the organizations that can establish constant 

contact with the main buyers are export trade companies. In world practice, the form of organizing 

export activities, opening trading houses abroad, is also widely used as a form of development of 

foreign economic activity. 

The establishment of Uzbek trade houses abroad also creates an opportunity to increase the 

efficiency of export activities of local textile producers. Trade intermediaries help small business 

entities enter into foreign economic relations and provide an initial opportunity to find partners and 

buyers. 

Thus, we believe that it is appropriate to develop a program for the further development of the 

small business and private entrepreneurship sector in the Republic of Uzbekistan until 2030, which 

includes the above-mentioned priority areas of small business and private entrepreneurship 

development and foreign experience. In the process of its development, special attention should be 

paid to the following aspects: 

 development of a regional program for the development of small businesses in accordance 

with the characteristics of the region; 
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 organization of the production system according to the regional and field characteristics; 

 sharp limitation of administration; 

 further expansion of institutional foundations; 

 achieving integration of small enterprises with large enterprises; 

 organization of production groups of enterprises; 

 entering the world in exchange for fully forming the monitoring system; 

 increase innovative activity. Achieving quality performance by improving labor innovation 

and labor management relations. 

The program for the development of small business and private entrepreneurship envisages 

solving the tasks defined in the decisions of the President of the Republic of Uzbekistan on 

encouraging the development of business entities. It provides a fundamental increase in the weight 

and importance of small business in the economy of the country based on increasing its efficiency. 

In conclusion, we can safely say that with the growth of small business and private 

entrepreneurship, we will directly solve the task of forming the middle class of owners, which is our 

backbone in our country. Small business and private entrepreneurship become an important link that 

ensures employment of the population and is its main source of income. It acts as the most important 

factor of consistent economic development, a guarantee of social and political stability of our society, 

an active driving force that leads our country forward on the path of development. 
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