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Abstract. In the master's thesis, the influence on the development of foreign trade after the 

development of the "Development Strategy of New Uzbekistan for 2022-2026" and changes in export-

import relations with a number of countries in the period of 2022-2023 dynamics are shown. 
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It should be said that today the economy of Uzbekistan is developing in all directions among the 

countries of Central Asia. Due to this, in recent years, the volume of GDP in 2022 will be 888.34 

trillion. 1066.6 trillion soums in 2023. as an example, it increased by 6.0% compared to the 

corresponding period of 2022. In accordance with the Decree No. PF-60 of the President of the 

Republic of Uzbekistan Shavkat Mirziyoyev dated January 28, 2022 "On the Development Strategy 

of New Uzbekistan for 2022-2026", improvement of foreign trade regulation mechanisms, It was 

decided to implement a number of reforms to expand the export of products with high added value 

by further strengthening the measures of all-round support and promotion of the export activities of 

local business entities. Today in Uzbekistan, great attention is paid to the development of foreign 

trade, export promotion and import quotas. In particular, according to the statistical data of 2023, 

Tashkent city has the highest share in the foreign trade turnover in the regions of the country with a 

share of 37.6% of the total GDP, 21,571.4 million. US dollars, and the lowest share is 296.4 million 

with a share of 0.5% of GDP of Surkhandarya region. amounted to US dollars. 

In January-November 2023, the share of the CIS countries in the foreign trade turnover was 32.4%, 

and their share in the foreign trade turnover decreased by 7.5% compared to the corresponding period 

of 2022. Uzbekistan's foreign trade turnover with other foreign countries increased by 7.5% in 

January-November 2023 compared to the corresponding period of 2022, and its share in the total 

foreign trade turnover was 67.6%. As of January-November 2023, the foreign trade turnover of 

Uzbekistan with the CIS countries is 18,594.0 million. amounted to US dollars. Out of this, export is 
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7466.4 mln. In terms of US dollars, the import is 11127.6 mln. It was recorded in the value of US 

dollars. 

 

The share of the Republic of Uzbekistan in the total foreign trade turnover with CIS countries 

(January-November 2023, share, in %) 

 47.7 with the Russian Federation,   

 21.5 with the Republic of Kazakhstan, 

 5.2 with the Republic of Turkmenistan, 

 4.7 with the Kyrgyz Republic, 3.7 with Tajikistan, 

 3.1 with the Republic of Belarus,  

 1.1 with the Republic of Azerbaijan, 

 1.1 with the Republic of Ukraine, 

 0.2 with the Republic of Armenia, 

 M and the Republic of Oldavia is 0.2. 

 It can be determined from the above indicators that the largest share of foreign trade turnover 

is covered by the Russian Federation. 

 

Foreign trade turnover of the Republic of Uzbekistan with EU member states (January-

November 2023, million US dollars) 

№ States Export volume (USD) Import volume (USD) 

1 Russian TSA 3 006,5 5 860,5 

2 Kazakhstan TSA 1 286,6 2 718,8 

3 TSA of the Kyrgyz 

Republic 

599,8 277,9 

4 Belarus TSA 114,7 455,1 

5 Armenia TSA 28,4 8,3 

 

The foreign trade turnover of Uzbekistan with the member states of the Eurasian Economic Union is 

14356.5 mln. amounted to US dollars. Out of this, the export volume is 5035.9 mln. US dollars, and 

the import volume is 9320.6 million. reached USD. It should be noted that the freedom of movement 

of goods and services, the movement of migrants and the movement of capital is ensured between the 

member states of the CIS (Russia, Belarus, Kazakhstan, Armenia and the Kyrgyz Republic), and a 

common customs system with a single customs system is ensured. economic zone was formed. 

The development of international economic relations contributes to the stable growth of exports, and 

this, in turn, creates the basis for achieving certain results. As a result of the reforms carried out in 

order to increase the export potential of the country, support exporters by the state, and expand the 

nomenclature of exportable products, the number of exporters reached 7011, and they received 

15050.5 mln. The export of goods and services worth US dollars (except for non-monetary gold) 

(increased by 5.7% compared to the corresponding period of 2022) was ensured. 
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The composition of the export of the Republic of Uzbekistan on health products (January-

November, year-round) 

 

Content of the CSST Mln. USD Rate of change, in % Relative to the total 

volume, in % 

2022 2023 2022 2023 2022 2023 

Total exports 17768, 23204,3 114,6 130,6 100,0 100,0 

Food products and live animals 1466,6 1644,2 118,8 112,1 8,3 7,1 

Beverages and tobacco 99,2 111,8 3,2 m. 112,7 0,6 0,5 

Non-food raw materials, except for 

fuel 

357,0 284,4 75,3 79,7 2,0 1,2 

Mineral fuels, lubricating oils and 

similar materials 

1183,4 870,2 137,0 73,5 6,7 3,8 

Animal and vegetable oils (fats), 

oils and waxes 

20,7 11,9 16,5 m. 57,4 0,1 0,1 

Chemicals and similar products 1235,2 1207,0 125,1 97,7 7,0 5,2 

Industrial goods 3957,0 3751,2 99,9 94,8 22,3 16,2 

Machines and transport equipment 875,0 1208,9 142,0 138,2 4,9 5,2 

Various finished products 991,1 1100,6 140,8 111,0 5,6 4,7 

Other goods 3546,2 8190,6 82,4 2,3 m. 20,0 35,3 

including: non-monetary gold 3527,6 8153,8 85,8 2,3 m. 19,9 35,1 

Services 4036,9 4823,5 173,1 119,5 22,7 20,8 

 

The share of goods in the structure of exports is 79.2%, they are industrial goods (16.2%), food 

products and live animals (7.1%), and machines and transport equipment (5.2%). is coming 

  In January-November 2023, the share of exports to the CIS countries decreased by 8.6% compared 

to the same period last year. Tashkent city has the highest share in the republic's export with 19.5%, 

4,519.7 million. US dollars, and the lowest share is Jizzakh region with 0.7% - 162.5 million. 

amounted to US dollars. 

Due to the fact that our country pays great attention to the development of agriculture and horticulture, 

the quality and volume of exported products is increasing year by year. In particular, in January-

November 2023, 1,633,500 tons of fruits and vegetables were exported, and this indicator increased 

by 1.4% or 23,100 tons compared to the corresponding period of 2022. 

Russia (37.6%), Pakistan (16.5%), PRC (12.7%) and Kazakhstan (10.4%) were the main export 

markets of fruit and vegetable products. The export of fruit and vegetable products in January-

November 2023, which is the main part of food products, is 1091.5 million. Fruits and vegetables 

worth US dollars were exported. This indicator increased by 5.0% compared to the corresponding 

period of 2022, and its share in total exports was 4.7%. 

2808.8 million by the end of January-November 2023. The export of textile products in US dollars 

made up 12.1% of the total export and decreased by 3.3% compared to last year. Among the exported 

textile products, ready-made textile products (41.3%) and yarn (40.7%) took the main share. Since 

the beginning of the year, 626 types of textile products have been exported to 63 countries of the 

world. 
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The volume of export of services is 4,823.5 mln. USD or 20.8% of the total export volume, increased 

by 19.5% compared to the corresponding period of 2022. Transport (43.1%), travel (tourism) 

(41.5%), telecommunications, computer and information (8.5%) and other business-related services 

(3.1%) accounted for the main share of services exports. that's right. At the same time, other services 

accounted for 3.8%, with the highest shares in insurance and pension services (1.6%), financial 

services (1.2%), and maintenance and repair. services (0.4%) accounted for 

In January-November 2023, the import volume is 34,105.8 mln. USD and made 23.3% compared to 

the corresponding period of 2022. Machinery and transport equipment (38.8%), industrial goods 

(16.8%) and chemicals and similar products (13.0%) accounted for the largest share of imports. 

According to the analysis of the dynamics of the import of goods, the volume of goods imported in 

January-November 2023 compared to the corresponding period of the previous year was 6,482.5 

million. It increased by USD 31,819.4 million. amounted to US dollars. The import of services is 

2,286.4 mln. reached USD. In January-November 2023, the Republic of Uzbekistan imported goods 

and services from 177 countries. Seven major partner countries (PRC, Russia, Kazakhstan, Republic 

of Korea, Turkey, Germany and Turkmenistan) accounted for 2/3 of total imports. While observing 

the volume of GDP and the monetary value of foreign trade turnover of developed countries, it is 

permissible to say that the Republic of Uzbekistan can further increase the above indicators. 
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